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2.1 Managing the Process |:|
(Worksheet 2A-2C):

2.2 Input Into the Process
(Worksheets 2D-2E):

2.3 Participation and Decision-Making
(Worksheets 2F-2G):

2.4 Effective Communications
(Worksheet 2H):

PARTICIPATION PLAN(S)
(Worksheets 21-20):
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INSTRUCTIONS

Workbook 2 and Outcomes

This workbook is designed to accompany Chapter 2: Center People in Decision-Making
to structure and organize your adaptation effort and will be used throughout all the
remaining sections of the Adaptation Roadmap. The worksheets within provide fillable
PDF spaces to list and record your responses.

Management Team

Section 2.1 Managing the Adaptation Process provides four subsections designed to
help you organize a management team, which we consider as including a Core Team,
Key Partners (such as Advisory Committees), and potentially consultants. The outcomes
will result in a series of worksheets:

Core Team (Worksheet 2A)
Key Partners / Advisory Committees (Worksheet 2B)
Roles and Responsibilities (Worksheet 2C)

Co-Creating The Participation Plan(s)

Individuals on the Management Team should work through sections 2.2 Input in the
Process, 2.3 Participation and Decision-Making, and 2.4 Effective Communications
to begin developing an approach for engaging with communities and stakeholders
throughout this effort. The outcomes will result in a series of worksheets:

Goals of Participation and Specific Audiences (Worksheets 2D-E)
Levels of Participation (Worksheet 2F)

Decision-Making Process (Worksheet 2G)

Communications Approach (Worksheet 2H)

Audience-Specific Participation Plans (Worksheet 21-20)

Supplemental Pages
The supplemental pages provide extra space to list additional notes, as needed.

Workbook 2 « Chapter 2: Center People in Decision Making




See Adaptation
Roadmap

guidance on
pages 44-51.

| Consultant
|| | Locally Relevant

Adaptatzon Roadimap

2.1

Worksheet 2A: Managing the
Management Team Process

Who Makes Up Your Core Team?

Use the table to list Core Team members, including their name, area(s) of expertise, organization or department, and
contact information. Use the space to add notes, as needed. Check the boxes to the left to signify what sphere of
perspectives they represent: government, community and/or tribal, locally relevant sector, or consultant. Consider the
distribution of individuals on your team and check the box on the right to signify where equitable representation is present.

Consider reviewing information gathered in Chapter 1in sections 1.3.1 Government Capacity, 1.3.2 Community Capacity,
and 1.3.3 Stakeholder Capacity (Worksheet 1D from Workbook 1) as a starting point.

2.1.1: Our Core Team (and potentially 2.1.3: consultants) includes...

Name, Title Area of Expertise  Organization/Department  Contact Information

|| |Equitab|e Representation

CC I I ] community/ribal

CE I JE I E LI L Jeovernment

ANEEEEEEEEN N

I 1
ANEEEEEEEEEEn

:

RN

Space for
notes, if
needed.
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See Adaptation
Roadmap 2 ° 1
id . .
?)Sgeas”ﬁ-‘é?.. Worksheet 2B: Managing the
I\/Ianagement Team Process

Key Partnerships That Exist or Are Needed

Use the table to list Key Partnerships, and include name, area(s) of expertise, organization or department, and contact information,
if known. Use the boxes on the left to check if these are existing relationships or needed ones. If there are relationships that are
needed, use the supplemental page note space to describe how those relationships might begin to be built.

2.1.2: Individuals that should be engaged early in developing this effort include...

Needed
Existing

Area g DE B Oraga ation/Depa B onta 0 atlo

SERRRREE

Check if you you'd like to create additional groups and use space provided in Supplementary pages. |:|

Do You Want to Create One (Or More) "Advisory Committees"?
If yes, what are you naming it?

Use the table to list Advisory Committee member and include name, area(s) of expertise, organization or department, and contact
information, if known. Check the boxes to the left to signify what perspective they represent, and the box to the right to check for

é equitable representation. Depending on the size and/or complexity of your adaptation effort, you may consider having more than
2 P one, or different types of Advisory Committees. Use the supplemental page space to add additional committees, if needed.
S O
2 .. .
2 > 2.1.2: Individuals that should be part of a committee connected to the Core Team
[y M
o ()
i 8 Area o ) E < . Ud d U Jena - U d U d U

|| || |Government

L JE I JE | communityrrriba

Check if you you'd like to create additional groups and use space provided in Supplementary pages. |:|

Workbook 2 « Chapter 2: Center People in Decision Making
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See Adaptation
Roadmap

guidance on
pages 44-51.

) e 2.1

Worksheet 2C: Managing the
Management Team Process

Responsibilities and Roles of Core Team

Use the space to describe the responsibilities and roles of the Core Team as a whole, as well as individual members. Include
how the roles of different team members may shift throughout the process, and what your anticipated meeting schedule will be.
This is a starting point and may evolve as the process moves forward. It may also be helpful to begin considering the decision-
making process for this team (in section 2.3 Participation and Decision-Making), with space for details in Worksheet 2G.

2.1.3: Team Responsibilities  2.1.3: Individual Roles 2.1.3: Meeting Schedule

Use Worksheet 2G to describe the decision-making process in greater detail. |:|

Roles and Responsibilities of Key Partners or Advisory Committees

Use the space to describe the responsibilities and roles of the Advisory Committee, and how it is connected to the Core Team.
Describe the process and criteria for including individuals on the Advisory Committee for transparency. Explore, and to the best
of your ability describe, the relationship among the Core Team and Advisory Committee, including how information will be shared
and what influence and decision-making power the Advisory Committee will have. Considering the decision-making process for
this effort (in section 2.3 Participation and Decision-Making), with space for details in Worksheet 2G.

2.1.3: Key Partner or Advisory Group Responsibilities 2.1.3: Meeting Schedule

Use Worksheet 2G to describe the decision-making process in greater detail. |:|

Workbook 2 « Chapter 2: Center People in Decision Making 5
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Worksheet 2D:

Co-Creating the Participation Plan

2.2

Input in the
Process

What Are Your Goals for Community and Stakeholder Participation?

Use the space to describe the goals of participation. This can be a starting point that can be updated as you advance

your adaptation effort,

2.2.1 The goals of participation include...

What Community and Stakeholder Groups Should be Considered and Why?

Based on your goals for participation, explore stakeholder group categories and specific audiences that should
participate. On the next page, you'll be asked to provide more information on each of these stakeholder groups.

m Communities

|:| Vulnerable (i.e. Disadvantaged)
|:| Tribal Communities
|:| General Public

|:| Youth
|:| Other:
|:| Other:

@ Sectors

|:| Business and Business Associations
|:| Non-Governmental Organizations
|:| Community-Based Organizations
|:| Faith-Based Organizations
|:| Environmental Organizations
|| other:
|:| Special Districts / Utilities
|:| Open Space Districts
|| school Districts
|| utilities
|:| Other:

|:| Academia/Research

|:| Other:

Workbook 2 « Chapter 2: Center People in Decision Making

|:| Internal (Interdepartmental)
|:| Neighboring Jurisdictions

|:| Regulatory Agencies
|:| Tribal Government
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See Adaptati

et 2.2

e Worksheet 2E: Input in the
Audiences Considered and Why Process

What Community and Stakeholder Groups Should be Considered and Why?

For each audience identified on the previous page, consider the reasons for including this group in the effort (e.g.
impacted, skills, etc.), if these populations or audiences have already been, or can be spatially mapped (link to data
sources if they currently exist), and if any relationships currently exist with someone from these audience groups that
can help co-create the participation plans. Check the box on the right to create specific audience plans, which will be

developed in Worksheets 2I-20.

2.2.2 Audiences to Include and Why 2.2.3 Where 2.2.4 Co-Creating

Vulnerable (i.e. Disadvantaged)

Tribal Communities

General Public

Youth

L IL L L[ | cConsider

Other:

Other:

Business and Business Associations

Non-Government Organizations

Community-Based Organziations

Faith-Based Organizations

Environmental Organizations

Other:

Special Districts / Utilities

Open Space Districts

School Districts

Utilities (Electric, Telecom, etc.)

Other:

Academia / Research

||I||I||II|II|II|II|II|Dllllllllllll Q

Other:

Internal (Interdepartmental)

Neighboring Jurisdictions

Regulatory Agencies

Tribal Government

Other:

Other:

Workbook 2 « Chapter 2: Center People in Decision Making 7
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Roadmap 2 ° 3

gﬁédeasnég_‘é'é. Worksheet 2D: Participation and
Participation Across Adaptation Decision-Making

Levels of Participation Across the Adaptation Effort

Different levels of participation may occur at different parts of an adaptation effort. Consider the graphic and space below to begin thinking through
what level of participation, structures for participation, and audiences should be engaged across your adaptation effort. Be sure to work with

Key Partners and/or with individuals within each of the audiences to ensure effective approaches for participation. The purpose of this page is to
explore an overall sense of the participation effort in full, while the Worksheets 21-20 will provide space for audience specific information. Note: You
may have to look ahead in the Adaptation Roadmap, such as each Chapter introduction page, to get a better idea of what the chapters includes.

2.3.1and 2.3.2 Co-Creating the Participation Plan includes...

Levels and Structures
for Participation

oI

@
fo
ﬁﬁn

Participation in Setting the Local Context looks like...

Participation in Shaping a Vision for the Future looks like...

Participation in Evaluating and Making Decisions looks like...

><>/ Participation in Implementing Strategies looks like...

Workbook 2 « Chapter 2: Center People in Decision Making 8




See Adaptati

s 2.3

Sé’fé”é&%%. Worksheet 2E: Participation and
Process for Decision-Making Decision-Making

Points for Decisions and Decision-Making Process Across the Adaptation Effort

There are many decisions that need to be made across adaptation, some are big decisions while others are seemingly smaller. Use the
space to articulate the decision-making process for the Core Team, Advisory Committee, and participants throughout the effort. Include if
there are key points for decisions, as well as what approaches will be used to make those decisions.

2.2.3: Decisions to be made by the Core Team and approach

2.2.3: Decisions to be made or influenced by the Advisory Committee and approach

2.2.3: Participants will have influence over the following decisions...
Pq or De 0 e 0 8 ( DE AUdI€E B plved

(e.g. Shared Vision and Guiding Principles) | (e.g. Consensus) (e.g. All)

Workbook 2 « Chapter 2: Center People in Decision Making 9
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owern  Worksheet 2H: Effective
Communications Approach Communications

Communications Across the Adaptation Effort

Use the space below to articulate key components of a communications plan. Expand on this outline as you see fit.

Background and Context Setting

Goals and Expectations

Primary Impact Story

Vehicles for Communication

Other Information As Needed

Workbook 2 « Chapter 2: Center People in Decision Making

10



Adaptatzon Roadimap 99

Input in the Process

CO-CREATE 2.3

Participation and

PARTICIPATION  Pesemtacns
PLANS i

Communications

The following pages and Worksheets 21-20 provide space for you to use all the information
gathered in 2.2 Input in the Process, 2.3 Participation and Decision-Making, and 2.4 Effective
Communications to co-create plans for how different audiences will participate throughout the
adaptation effort.

Consider having on hand the following Worksheets:
Goals of Participation and Specific Audiences (Worksheets 2D-2E)
Levels of Participation (Worksheet 2F)
Decision-Making Process (Worksheet 2G)

Communications Approach (Worksheet 2H)

Instructions for Co-Creating Participation Plan(s)

Use Worksheets 2E-2H listed above, along with guidance in the Adaptation Roadmap to develop
audience-specific plans for how participants will be involved throughout the adaptation effort.

To ensure these plans are being developed with the appropriate partners, review 2.2.4 Assess
Relationships for Participation. Additional key sections of the Adaptation Roadmap to review include
2.3.2 Types of Participation Structures, 2.3.4 Types of Networks and Agreements, 2.4.2 Connect to
Values, 2.4.3 Make it Relatable, and 2.4.4 Frame the Message and Delivery.

Within each of the following worksheets, you will be asked to bring together various components of
Chapter 2 to articulate the following:

Assess the specific audience, partnerships to co-develop the strategies, and determine if any
partnership agreements may be necessary;

Identify the populations and/or characteristics of the populations;

List Strategies for participation that will be used to engage with the specific audience,
including number and type of events, as well as specific forums or meeting spaces and

structures for participation; (\ J

Approaches for Communications with the specific audience regarding audience-specific

values, framing the message, and finding effective messengers to engage with during this See Adaptation
effort; and IRoadmap

N guidance on
Space for additional notes as needed. pages 52-75.

These worksheets can serve as important ways to organize your process and describe how each
group will participate meaningfully. As you continue your effort, be aware that these may need
to be refined, updated, and that you may need to add additional stakeholders as you advance
conversations on adaptation.

Workbook 2 « Chapter 2: Center People in Decision Making 11




Identify Assess

Strategies

Communications

Worksheet 2I:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.

Workbook 2 « Chapter 2: Center People in Decision Making
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Identify Assess

Strategies

Communications
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Worksheet 2J:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.
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Identify Assess

Strategies

Communications

Worksheet 2K:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.

Workbook 2 « Chapter 2: Center People in Decision Making
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Worksheet 2L.:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.
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Identify Assess

Strategies

Communications

Worksheet 2M:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.
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Worksheet 2N:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.
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Identify Assess

Strategies

Communications

Worksheet 20:
Co-Creating the Participation Plan

Stakeholder Group: |:|Communities |:| Sectors |:|Government |:|

Check the stakeholder group category, or create your own,

Audience:

Use the table below to explore how to assess, identify, and create strategies for participation and communications with different stakeholder

groups. Page numbers below refer to pages in the Adaptation Roadmap to review for more information.

Guiding Questions

Responses

Get Specific: List specific name(s),
organizations, entities, and what you
know about this group.

Be Connected: Do you have a
partner who can help ensure this
plan is effective? (See page 59.)

Agreements or Partnerships:
Are any agreements needed to
move forward? (See page 68.)

Map Populations and
Characteristics: Where is this
audience and what characteristics
do they have? (See pages 58.)

Number and Types of Events:
Consider how many events or
meetings you might have with this
audience. (See pages 60-65.)

Structures for Participation:

What is the primary avenue(s) to
engage in dialogue and discussion
with this audience? Consider what
existing avenues you might be able
to build upon. (See pages 60-65.)

Consider Values/Motivations:
What might bring this audience into
conversations? (See pages 71-73.)

Framing the Message:
What kinds of messaging should be
used? (See pages 74-75.)

Trusted Messenger and Delivery:
How might this audience like to
receive information, and from who?
(See pages 74-75.)

Space for notes,
if needed.
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Supplemental Page 1

Describe How Key Partners Will Be Involved...

Do You Want to Create One (Or More) "Advisory Committees"?

If yes, what are you naming it?

Use the table to list Advisory Committee member and include name, area(s) of expertise, organization or department, and contact
information, if known. Check the boxes to the left to signify what perspective they represent, and the box to the right to check for

é equitable representation. Depending on the size and/or complexity of your adaptation effort, you may consider having more than
2 P = one, or different types of Advisory Committees. Use the supplemental page space to add additional committees, if needed.
O K9] v
= = L. .
2 > = 2.1.2: Individuals that should be part of a committee connected to the Core Team
[ ©
S & 5 3
_i i Areao DE B Oraga ation/bDepa B onta 0 atio

L JE I JE | communityrrriba
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Extra space for additional notes as needed.

Duplicate this PDF page to take additional supplemental notes. I:'
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Workbook 2 is a complimentary resource to

the Adaptation Roadmap: A Practitioner's
Guide to Plan and Implement a Collaborative,
Equitable, Integrative, and Flexible Approach
to Sea Level Rise Adaptation. These resources
were created by the Adapting to Rising Tides
Program at the San Francisco Bay Conservation
and Development Commission. March 2022,

This workbook has been made to meet Web
Content Accessibility Guidelines (WCAG) Level
AA Requirements to the extent feasible. We
acknowledge parts of this document may still
require additional assistance. Please contact us at
BCDC at:

415-352-3600

Bay Area Metro Center (375 Beale St., Suite
510, San Francisco, CA 94105)

Accessibility@bcdc.ca.gov



	Workbook 2: Center People in Decision-Making
	Instructions
	Worksheet 2A: Core Team
	Worksheet 2B: Key Partners/Advisory Committee
	Worksheet 2C: Roles and Responsibilities
	Worksheet 2D: Goals and Stakeholder Groups
	Worksheet 2E: Specific Audiences and Why
	Worksheet 2F: Levels of Participation
	Worksheet 2G: Process for Decision-Making
	Worksheet 2H: Communications Approach
	Co-Create Participation Strategies
	Worksheet 2I: Audience Specific Plan
	Worksheet 2J: Audience Specific Plan
	Worksheet 2K: Audience Specific Plan
	Worksheet 2L: Audience Specific Plan
	Worksheet 2M: Audience Specific Plan
	Worksheet 2N: Audience Specific Plan
	Worksheet 2O
	Supplemental Pages

	Text Field 59: 
	Text Field 60: 
	Text Field 61: 
	Text Field 62: 
	Text Field 63: 
	Text Field 69: 
	Text Field 70: 
	Text Field 71: 
	Text Field 72: 
	Text Field 73: 
	Text Field 79: 
	Text Field 80: 
	Text Field 81: 
	Text Field 82: 
	Text Field 83: 
	Check Box 58: Off
	Check Box 59: Off
	Check Box 60: Off
	Check Box 61: Off
	Check Box 750: Off
	Button 39: 
	Check Box 110: Off
	Check Box 111: Off
	Check Box 112: Off
	Check Box 113: Off
	Check Box 154: Off
	Check Box 155: Off
	Check Box 156: Off
	Check Box 157: Off
	Check Box 158: Off
	Check Box 159: Off
	Check Box 160: Off
	Check Box 161: Off
	Check Box 162: Off
	Check Box 163: Off
	Check Box 164: Off
	Check Box 165: Off
	Check Box 166: Off
	Check Box 167: Off
	Check Box 168: Off
	Check Box 169: Off
	Check Box 170: Off
	Check Box 171: Off
	Check Box 172: Off
	Check Box 173: Off
	Check Box 174: Off
	Check Box 175: Off
	Check Box 176: Off
	Check Box 177: Off
	Check Box 178: Off
	Check Box 179: Off
	Check Box 180: Off
	Check Box 181: Off
	Check Box 182: Off
	Check Box 183: Off
	Check Box 184: Off
	Check Box 185: Off
	Check Box 186: Off
	Check Box 187: Off
	Check Box 188: Off
	Check Box 189: Off
	Check Box 190: Off
	Check Box 191: Off
	Check Box 192: Off
	Check Box 193: Off
	Check Box 194: Off
	Check Box 195: Off
	Check Box 196: Off
	Check Box 197: Off
	Check Box 198: Off
	Check Box 199: Off
	Check Box 200: Off
	Check Box 201: Off
	Check Box 316: Off
	Check Box 317: Off
	Check Box 318: Off
	Check Box 319: Off
	Check Box 320: Off
	Check Box 321: Off
	Check Box 322: Off
	Check Box 323: Off
	Check Box 324: Off
	Check Box 325: Off
	Check Box 326: Off
	Check Box 327: Off
	Check Box 328: Off
	Studies and Plans - Have 4: 
	Check Box 329: Off
	Check Box 330: Off
	Check Box 331: Off
	Check Box 332: Off
	Check Box 333: Off
	Check Box 334: Off
	Check Box 335: Off
	Check Box 336: Off
	Check Box 337: Off
	Check Box 338: Off
	Check Box 339: Off
	Check Box 340: Off
	Check Box 341: Off
	Check Box 342: Off
	Check Box 343: Off
	Check Box 344: Off
	Check Box 345: Off
	Check Box 346: Off
	Check Box 347: Off
	Check Box 348: Off
	Check Box 349: Off
	Check Box 350: Off
	Check Box 351: Off
	Check Box 352: Off
	Check Box 355: Off
	Check Box 356: Off
	Check Box 357: Off
	Check Box 358: Off
	Check Box 359: Off
	Check Box 360: Off
	Contact Name 14: 
	Contact Title 14: 
	Contact Org 14: 
	Contact Info 14: 
	Contact Name 15: 
	Contact Title 15: 
	Contact Org 15: 
	Contact Info 15: 
	Contact Name 16: 
	Contact Title 16: 
	Contact Org 16: 
	Contact Info 16: 
	Contact Name 17: 
	Contact Title 17: 
	Contact Org 17: 
	Contact Info 17: 
	Contact Name 18: 
	Contact Title 18: 
	Contact Org 18: 
	Contact Info 18: 
	Contact Name 19: 
	Contact Title 19: 
	Contact Org 19: 
	Contact Info 19: 
	Contact Name 20: 
	Contact Title 20: 
	Contact Org 20: 
	Contact Info 20: 
	Contact Name 21: 
	Contact Title 21: 
	Contact Org 21: 
	Contact Info 21: 
	Contact Name 22: 
	Contact Title 22: 
	Contact Org 22: 
	Contact Info 22: 
	Contact Name 23: 
	Contact Title 23: 
	Contact Org 23: 
	Contact Info 23: 
	Contact Name 24: 
	Contact Title 24: 
	Contact Org 24: 
	Contact Info 24: 
	Contact Name 25: 
	Contact Title 25: 
	Contact Org 25: 
	Contact Info 25: 
	Contact Name 26: 
	Contact Title 26: 
	Contact Org 26: 
	Contact Info 26: 
	Contact Name 40: 
	Contact Title 40: 
	Contact Org 40: 
	Contact Info 40: 
	Contact Name 41: 
	Contact Title 41: 
	Contact Org 41: 
	Contact Info 41: 
	Contact Name 42: 
	Contact Title 42: 
	Contact Org 42: 
	Contact Info 42: 
	Contact Name 43: 
	Contact Title 43: 
	Contact Org 43: 
	Contact Info 43: 
	Contact Name 44: 
	Contact Title 44: 
	Contact Org 44: 
	Contact Info 44: 
	Contact Name 45: 
	Contact Title 45: 
	Contact Org 45: 
	Contact Info 45: 
	Check Box 2026: Off
	Check Box 2027: Off
	Check Box 2028: Off
	Check Box 2029: Off
	Check Box 2030: Off
	Check Box 2031: Off
	Check Box 2032: Off
	Check Box 2033: Off
	Check Box 2034: Off
	Check Box 2035: Off
	Check Box 2036: Off
	Check Box 2037: Off
	Check Box 2038: Off
	Check Box 2039: Off
	Check Box 2040: Off
	Check Box 2041: Off
	Check Box 425: Off
	Check Box 426: Off
	Check Box 427: Off
	Check Box 428: Off
	Check Box 429: Off
	Check Box 430: Off
	Check Box 431: Off
	Check Box 432: Off
	Check Box 433: Off
	Check Box 434: Off
	Check Box 435: Off
	Check Box 436: Off
	Check Box 437: Off
	Check Box 438: Off
	Check Box 439: Off
	Check Box 440: Off
	Check Box 441: Off
	Check Box 442: Off
	Check Box 443: Off
	Check Box 444: Off
	Check Box 445: Off
	Check Box 446: Off
	Check Box 447: Off
	Check Box 448: Off
	Check Box 449: Off
	Check Box 450: Off
	Check Box 451: Off
	Check Box 452: Off
	Check Box 453: Off
	Check Box 454: Off
	Check Box 455: Off
	Check Box 456: Off
	Check Box 457: Off
	Check Box 458: Off
	Check Box 459: Off
	Check Box 460: Off
	Check Box 461: Off
	Check Box 462: Off
	Check Box 463: Off
	Check Box 464: Off
	Check Box 469: Off
	Check Box 470: Off
	Check Box 471: Off
	Check Box 472: Off
	Check Box 473: Off
	Check Box 474: Off
	Check Box 475: Off
	Check Box 476: Off
	Check Box 477: Off
	Check Box 478: Off
	Check Box 585: Off
	Check Box 648: Off
	Contact Name 77: 
	Contact Name 78: 
	Contact Title 77: 
	Contact Org 77: 
	Contact Info 77: 
	Contact Name 79: 
	Contact Title 78: 
	Contact Org 78: 
	Contact Info 78: 
	Contact Name 80: 
	Contact Title 79: 
	Contact Org 79: 
	Contact Info 79: 
	Contact Name 81: 
	Contact Title 80: 
	Contact Org 80: 
	Contact Info 80: 
	Contact Name 82: 
	Contact Title 81: 
	Contact Org 81: 
	Contact Info 81: 
	Contact Name 83: 
	Contact Title 82: 
	Contact Org 82: 
	Contact Info 82: 
	Contact Name 84: 
	Contact Title 83: 
	Contact Org 83: 
	Contact Info 83: 
	Contact Name 85: 
	Contact Title 84: 
	Contact Org 84: 
	Contact Info 84: 
	Contact Name 46: 
	Contact Title 46: 
	Contact Org 46: 
	Contact Info 46: 
	Contact Name 47: 
	Contact Title 47: 
	Contact Org 47: 
	Contact Info 47: 
	Contact Name 48: 
	Contact Title 48: 
	Contact Org 48: 
	Contact Info 48: 
	Contact Name 49: 
	Contact Title 49: 
	Contact Org 49: 
	Contact Info 49: 
	Contact Name 63: 
	Contact Title 63: 
	Contact Org 63: 
	Contact Info 63: 
	Contact Name 64: 
	Contact Title 64: 
	Contact Org 64: 
	Contact Info 64: 
	Contact Name 65: 
	Contact Title 65: 
	Contact Org 65: 
	Contact Info 65: 
	Contact Name 66: 
	Contact Title 66: 
	Contact Org 66: 
	Contact Info 66: 
	Contact Name 67: 
	Contact Title 67: 
	Contact Org 67: 
	Contact Info 67: 
	Contact Name 68: 
	Contact Title 68: 
	Contact Org 68: 
	Contact Info 68: 
	Studies and Plans - Have 6: 
	Studies and Plans - Have 8: 
	Studies and Plans - Have 9: 
	Studies and Plans - Have 10: 
	Studies and Plans - Have 12: 
	Check Box 586: Off
	Check Box 587: Off
	Studies and Plans - Have 11: 
	Communities - Youth: Off
	Sectors - Others 1: Off
	Communities - Vulnerable: Off
	Communities - Tribal: Off
	Communities - General: Off
	Check Box 591: Off
	Communities - Other 1: Off
	Sectors - Business: Off
	Sectors - NGO: Off
	Sectors - CBO: Off
	Sectors - Faith-Based: Off
	Sectors - Environmental: Off
	Sectors - Other 1: Off
	Sectors - Special Districts: Off
	Sectors - Open Space: Off
	Sectors - Schools: Off
	Sectors - Utilities: Off
	Sectors - Other 2: Off
	Sectors - Academia: Off
	Government - Internal: Off
	Government - Multi-Jurisdictions: Off
	Government - Regulatory: Off
	Government - Tribal Government: Off
	Government - Other 1: Off
	Contact Title 116: 
	Contact Title 117: 
	Contact Title 118: 
	Contact Title 119: 
	Contact Title 120: 
	Contact Title 121: 
	Contact Title 122: 
	Contact Title 123: 
	Contact Title 124: 
	Contact Title 125: 
	Contact Title 126: 
	Contact Title 127: 
	Contact Title 128: 
	Contact Title 129: 
	Contact Title 130: 
	Sectors - Other 1 Name: 
	Sectors - Other 2 Name: 
	Government - Other 1 Name: 
	Check Box 616: Off
	Check Box 617: Off
	Check Box 618: Off
	Check Box 619: Off
	Check Box 620: Off
	Check Box 621: Off
	Check Box 6020: Off
	Check Box 6021: Off
	Check Box 6022: Off
	Check Box 6023: Off
	Check Box 622: Off
	Check Box 6024: Off
	Check Box 6025: Off
	Check Box 6026: Off
	Check Box 6027: Off
	Check Box 6028: Off
	Check Box 6029: Off
	Check Box 623: Off
	Check Box 624: Off
	Check Box 625: Off
	Check Box 626: Off
	Check Box 627: Off
	Communities - Other 2: Off
	Check Box 629: Off
	Contact Title 1014: 
	Contact Title 131: 
	Contact Title 132: 
	Communities - Other 2 Name: 
	Government - Other 2: Off
	Contact Title 133: 
	Contact Title 134: 
	Contact Title 135: 
	Government - Other 2 Name: 
	Check Box 631: Off
	Sectors - Other 3: Off
	Sectors - Other 3 Name: 
	Check Box 6031: Off
	Contact Title 136: 
	Contact Title 137: 
	Contact Title 1018: 
	Contact Title 50: 
	Contact Title 51: 
	Contact Title 52: 
	Contact Title 53: 
	Contact Title 70: 
	Contact Title 71: 
	Contact Title 72: 
	Contact Title 73: 
	Contact Title 74: 
	Contact Title 75: 
	Contact Title 76: 
	Contact Title 85: 
	Contact Title 54: 
	Contact Title 55: 
	Contact Title 56: 
	Contact Title 57: 
	Contact Title 86: 
	Contact Title 87: 
	Contact Title 88: 
	Contact Title 89: 
	Contact Title 90: 
	Contact Title 91: 
	Contact Title 92: 
	Contact Title 93: 
	Contact Title 58: 
	Contact Title 59: 
	Contact Title 60: 
	Contact Title 61: 
	Contact Title 94: 
	Contact Title 95: 
	Contact Title 96: 
	Contact Title 97: 
	Contact Title 98: 
	Contact Title 99: 
	Contact Title 100: 
	Contact Title 101: 
	Contact Title 62: 
	Contact Title 102: 
	Contact Title 103: 
	Contact Title 104: 
	Contact Title 105: 
	Contact Title 106: 
	Contact Title 107: 
	Contact Title 108: 
	Contact Title 109: 
	Contact Title 110: 
	Contact Title 111: 
	Contact Title 112: 
	Contact Title 113: 
	Contact Title 114: 
	Contact Title 115: 
	Communities - Other 1 Name: 
	Studies and Plans - Have 17: 
	Studies and Plans - Have 18: 
	Studies and Plans - Have 19: 
	Studies and Plans - Have 20: 
	Studies and Plans - Have 21: 
	Studies and Plans - Have 22: 
	Studies and Plans - Have 23: 
	Contact Title 148: 
	Contact Title 149: 
	Contact Title 150: 
	Contact Title 151: 
	Contact Title 152: 
	Contact Title 155: 
	Contact Title 156: 
	Contact Title 157: 
	Contact Title 158: 
	Contact Title 159: 
	Contact Title 160: 
	Contact Title 161: 
	Contact Title 162: 
	Contact Title 163: 
	Contact Title 164: 
	Contact Title 165: 
	Contact Title 166: 
	Contact Title 167: 
	Studies and Plans - Have 29: 
	Studies and Plans - Have 30: 
	Studies and Plans - Have 31: 
	Studies and Plans - Have 32: 
	Studies and Plans - Have 33: 
	Communities Box: Off
	Sectors Box: Off
	Government Box: Off
	Other Box: Off
	Contact Name 139: 
	Studies and Plans - Have 24: 
	Contact Name 126: 
	Contact Name 127: 
	Contact Name 128: 
	Contact Name 140: 
	Contact Name 142: 
	Contact Name 143: 
	Contact Name 144: 
	Contact Name 145: 
	Contact Name 146: 
	Contact Name 207: 
	Communities Box 7: Off
	Sectors Box 5: Off
	Government Box 7: Off
	Other Box 7: Off
	Contact Name 157: 
	Studies and Plans - Have 26: 
	Contact Name 129: 
	Contact Name 130: 
	Contact Name 131: 
	Contact Name 158: 
	Contact Name 159: 
	Contact Name 160: 
	Contact Name 161: 
	Contact Name 162: 
	Contact Name 173: 
	Contact Name 2012: 
	Communities Box 2: Off
	Sectors Box 2: Off
	Government Box 2: Off
	Other Box 2: Off
	Contact Name 141: 
	Studies and Plans - Have 25: 
	Contact Name 132: 
	Contact Name 134: 
	Contact Name 135: 
	Contact Name 147: 
	Contact Name 148: 
	Contact Name 149: 
	Contact Name 150: 
	Contact Name 151: 
	Contact Name 152: 
	Contact Name 208: 
	Communities Box 8: Off
	Sectors Box 6: Off
	Government Box 8: Off
	Other Box 8: Off
	Contact Name 174: 
	Studies and Plans - Have 28: 
	Contact Name 136: 
	Contact Name 137: 
	Contact Name 153: 
	Contact Name 175: 
	Contact Name 176: 
	Contact Name 177: 
	Contact Name 178: 
	Contact Name 179: 
	Contact Name 180: 
	Contact Name 2013: 
	Communities Box 3: Off
	Sectors Box 3: Off
	Government Box 3: Off
	Other Box 3: Off
	Contact Name 154: 
	Studies and Plans - Have 27: 
	Contact Name 133: 
	Contact Name 138: 
	Contact Name 155: 
	Contact Name 156: 
	Contact Name 164: 
	Contact Name 165: 
	Contact Name 166: 
	Contact Name 167: 
	Contact Name 168: 
	Contact Name 209: 
	Communities Box 9: Off
	Sectors Box 7: Off
	Government Box 9: Off
	Other Box 9: Off
	Contact Name 169: 
	Studies and Plans - Have 34: 
	Contact Name 170: 
	Contact Name 171: 
	Contact Name 172: 
	Contact Name 181: 
	Contact Name 182: 
	Contact Name 183: 
	Contact Name 184: 
	Contact Name 185: 
	Contact Name 186: 
	Contact Name 2014: 
	Communities Box 4: Off
	Sectors Box 4: Off
	Government Box 4: Off
	Other Box 4: Off
	Contact Name 163: 
	Studies and Plans - Have 35: 
	Contact Name 187: 
	Contact Name 188: 
	Contact Name 189: 
	Contact Name 190: 
	Contact Name 191: 
	Contact Name 192: 
	Contact Name 193: 
	Contact Name 194: 
	Contact Name 195: 
	Contact Name 2010: 
	Funding - Don't Have 4: 
	Studies and Plans - Have 13: 
	Check Box 751: Off
	Check Box 752: Off
	Check Box 753: Off
	Check Box 754: Off
	Check Box 755: Off
	Check Box 756: Off
	Check Box 757: Off
	Check Box 758: Off
	Check Box 759: Off
	Check Box 760: Off
	Check Box 761: Off
	Check Box 762: Off
	Check Box 763: Off
	Check Box 764: Off
	Check Box 765: Off
	Check Box 766: Off
	Check Box 767: Off
	Check Box 768: Off
	Check Box 769: Off
	Check Box 770: Off
	Check Box 771: Off
	Check Box 772: Off
	Check Box 773: Off
	Check Box 774: Off
	Check Box 775: Off
	Check Box 776: Off
	Check Box 777: Off
	Check Box 778: Off
	Check Box 779: Off
	Check Box 780: Off
	Check Box 781: Off
	Check Box 782: Off
	Check Box 783: Off
	Check Box 784: Off
	Check Box 785: Off
	Check Box 786: Off
	Check Box 787: Off
	Check Box 788: Off
	Check Box 789: Off
	Check Box 790: Off
	Check Box 791: Off
	Check Box 792: Off
	Check Box 793: Off
	Check Box 794: Off
	Check Box 795: Off
	Check Box 796: Off
	Check Box 797: Off
	Check Box 798: Off
	Check Box 799: Off
	Check Box 800: Off
	Contact Name 86: 
	Contact Name 50: 
	Contact Title 69: 
	Contact Org 50: 
	Contact Info 50: 
	Contact Name 51: 
	Contact Title 138: 
	Contact Org 51: 
	Contact Info 51: 
	Contact Name 52: 
	Contact Title 139: 
	Contact Org 52: 
	Contact Info 52: 
	Contact Name 53: 
	Contact Title 140: 
	Contact Org 53: 
	Contact Info 53: 
	Contact Name 69: 
	Contact Title 141: 
	Contact Org 69: 
	Contact Info 69: 
	Contact Name 70: 
	Contact Title 142: 
	Contact Org 70: 
	Contact Info 70: 
	Contact Name 71: 
	Contact Title 143: 
	Contact Org 71: 
	Contact Info 71: 
	Contact Name 72: 
	Contact Title 144: 
	Contact Org 72: 
	Contact Info 72: 
	Contact Name 73: 
	Contact Title 145: 
	Contact Org 73: 
	Contact Info 73: 
	Contact Name 74: 
	Contact Title 146: 
	Contact Org 74: 
	Contact Info 74: 
	Funding - Don't Have 8: 
	Check Box 501: Off


